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Don't be shy about getting your poetry out into

the world. Here, four renowned poets weigh in

on how to market this expressive form.

fter 20 years in the wacky
world of poetry, I'm
still astonished by how

many good poets refuse to send
their work out into the world.
Whether theyTe living out some
strange Emily Dickinson fan-
tasy or simply afraid of rejection,
theyre missing a crucial point:
‘When you write a poem, youTe
only halfway done. The other half
comes when someone else reads
it, giving your words fresh mean-
ings and interpretations as they
fly through a new universe of
brain cells,

The pursuit of publication is
no easy trick, of course, so we've
assembled four of the best poetry
minds around to guide you into
the labyrinth. Although nothing
in poetry is etched in stone (note
the instances in which two of
our panelists flat-out disagree),
here’s a ready store of options
and ideas as you kick your
poems out of the nest and teach
them to fly.
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By Michael J. Vaughn

SIMMONS B. BUNTIN is the founding editor of the
online journal Terrain.org: A Journal of the Built &
Natural Environments. His collection of poems,
Riverfall, was published in 2005 by Ireland’s
Salmon Publishing,

GRACE CAVALIER! is an annual host of “The Poet
and the Poem,” now in its 28th year on public
radio. She’s the author of 11 books of poetry—the
most recent, What I Would Do For Love (Jacaranda
Press, 2004), which was written in the voice of
18th-century author Mary Wollstonecraft.

JANE HIRSHFIELD’s most recent collection, After,
was published in early 2006 by HarperCollins.
She’s the author of five previous collections and

a book of essays, Nine Gates: Entering the Mind of
Poetry (HarperCollins, 1997).

DORIANNE LAUX is the author of Facts About the
Moon (WW. Norton, 2005) and three other collec-
tions. She co-authored The Poet’s Companion (WW.
Norton, 1997) with Kim Addonizio. Laux also
teaches at the University of Oregon.
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WHEN SUBMITTING POEMS TO JOURNALS, HOW
MANY CREDENTIALS SHOULD YOU LIST? AND WHAT
DO YOU RECOMMEND TO THE BEGINNER WHO HAS
NO CREDENTIALS?

BUNTIN: As an editor, | much prefer a list of no more than
a half dozen—whether print or online, journal or anthol-
ogy—with the writer’s favorite and “most distinguished”
among those. It's important to list some; it often gives

a context for the poems. My mentor from college (R.T.
Smith, now editor of Shenandoah) recommended that I
not try to hide my inexperience with early submissions.
Briefly include information that youre young/new/unpub-
lished, where you've studied and what job you hold.

HIRSHFIELD: I genuinely believe that magazine editors
are eager to be the first one to discover a really good new
poet. If you have no credentials, just put in a cover letter
saying, “I appreciate your considering these new poems
for Magazine X.” But if you've been published, listing the
three or four strongest publication places is a good idea, as
it shows that others have validated your work before.

IS IT BETTER TO SELF-PUBLISH A CHAPBOOK OF
ONE’S POEMS, OR TO WAIT UNTIL A PUBLISHER
ACCEPTS YOUR POETRY COLLECTION?

CAVALIERI: You aren't going to be nominated for the
National Book Award if you self-publish, but if having 200
copies to give to friends and relatives makes for a happy
holiday, why not? Historically, many poets published their
own work early on but also continued to follow the critical
path at the same time; for others’ opinions of our work is
one good measurement of the work.

LAUX: The good thing about a chapbook publication is
that it doesn't discount your getting a full publication into
print, and may even help. A chapbook isn't considered a
first book (a full collection), and so you're still free to send
a full manuseript to contests. Also, there are some won-
derful chapbook contests around, judged by well-known
poets—some with cash awards.

BUNTIN: There's a stigma associated with self-publishing.
However, | believe that self-publishing a very small run of

work—say 20 or 30 copies for family and friends—can be a
healthy exercise.

HOW MUCH EFFORT SHOULD A POET PUT INTO
ENTERING COMPETITIONS? ARE AWARDS ESSENTIAL
TO A POET'S RESUME?

LAUX: Competitions often involve some fee, and send-
ing to many can wear down your bank account. Look for
those that you think you have a real shot at. Read the con-
test winners {rom the past and note the former judges.

HIRSHFIELD: A prestigious competition can certainly get
you noticed and can be encouraging. In the end, though,
the only thing that will win you readers is the quality of
the work. We can all think of truly major poets whose
work went mostly unrecognized during their lives,

BUNTIN: If your goal is simply to place your poetry, there
are hundreds of print and online journals that will gladly
review your work without the costs or hassles of entering
a contest. If your goal is to supplement your income, then
entering a state arts commission fellowship contest that
pays $5,000 may be just the thing. If you have no publish-
ing contacts and feel your manuscript is ready for publica-
tion, then entering a chapbook or book contest may be the
only way to get it out there. But no, awards aren’t essential
to a poet’s résumé.

CAVALIERI: Allen Ginsberg once said, “Every time there’s
a crevice, stick something in it.” Entering competitions
means you actually and truly will be read. It's the only
time you can be sure, when you send something over the
transom, it'll be picked up on the other side.

WHAT ARE THE ADVANTAGES AND DISADVANTAGES
OF SUBMITTING TO AN ONLINE JOURNAL? HAVE
ONLINE JOURNALS GAINED THE SAME LEGITIMACY
AS PRINT JOURNALS?

BUNTIN: In my biased opinion—after all, I edit an online
journal—the advantages far outweigh the disadvan-
tages. First, response and publication times are generally
shorter. Second, the variety of online journals means that
it may be easier to place your poetry online, in a specific
niche. Third, poems in many online journals receive far
more exposure. It's not uncommon for an online journal
to have a half-million visits per issue. Online journals are
certainly as legitimate as print journals. Indeed, because
of their real-time and increasingly interactive nature, they
may be more legitimate.

LAUX: Online journals have really gained in popular-

ity and readership, and I publish with them quite a bit.
'Though, like print journals, some are more well respected
and well read than others. The Alsop Review and Poetry
Daily are two fine examples.
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CAVALIERI: Asking if we approve of online journals for
poetry is like asking if we like our bread toasted without
a toaster. It’s not a choice but a fact of evolution. Online is
connecting us globally, it’s breaking down barriers, and
it's democratizing poetry so everyone has a chance. The
only caveat is Lo study the material well and make sure of
the company you keep.

WHAT IS THE SINGLE BIGGEST MISTAKE THAT POETS
MAKE IN MARKETING THEIR WORK?

BUNTIN: Not marketing their work. Poets, especially for
books, have to hoof it: readings, websites, blogs, peddling
reviews. It’'s hard work. Yet marketing yourself is essential
if you want to sell your work.

HIRSHFIELD: Paying too much attention to marketing
their work.

CAVALIERI: Marketing because of false expectations.
When I meet large numbers of people in seminars, they
usually come because they have a notion that distribution
of their work will gain money, fame and reputation. Poetry
isn't commerce. We write because we must. And products
that are of the spirit rarely have a tangible currency.

IS THERE AN ASPECT OF A POEM’'S VISUAL
PRESENTATION THAT’'S AN ABSOLUTE MUST?

LAUX: No flowers or hearts along the border. A good poem
stands alone.

BUNTIN: One of the fundamental beauties of poetry is
that there’s no "absolute” aesthetic. The only absolute
must is that there are no typos.

HIRSHFIELD: Nothing fussy or special—just a good clean
copy in normal typeface, free of errors.

WHAT ARE THE MOST ESSENTIAL THINGS FOR A
POET TO DO IF HIS EVENTUAL GOAL 1S TO BUILD

A CAREER AND HAVE A COLLECTION OF POETRY
ACCEPTED BY A PUBLISHER?

HIRSHFIELD: Write good poems. Then write better
poems. Repeat. As more and more books are chosen in
book competitions, previous publication becomes less
important, as the only thing the judging poet will be con-
sidering is whether or not they find the poems accom-
plished, moving, exhilarating and alive.

BUNTIN: Build a community—whether geographical or
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virtual—in which you can discuss your craft, share your
work, make connections and possibly meet publishers or
at least published authors who might provide an in. Book
publishing is a business, and there’s nothing that says the
poetry book business has to be treated differently than
corporate business.

CAVALIERI: Small-press publishing is a wonderful avenue,
and time-honored in America. Historically great poets
(Ezra Pound, W.C. Williams, Wallace Stevens) started

in small-press editions. Small-press poets usually, like
cream, rise to the top and have a better chance of finding
themselves in hardback.

WHAT'S THE MOST EFFECTIVE MEANS OF NETWORK-
ING YOU'VE USED IN YOUR OWN CAREER?

BUNTIN: The online journal I edit, Terrain.org. Not only

is it responsible for introducing me to a wide variety of
poets, but it also introduced me to the eventual publisher
of my own book. By an incredible stroke of luck, an Irish
publisher investigated Terrain.org when I requested a book
to review, saw some of my own work and asked me to sub-
mit a manuscript.

CAVALIERI: Sometimes you have to build a house to get a
room in it. In the 1970s, I felt passionate enough to work
for three years raising money to help start a radio station
in Washington, D.C., WPFW-FM, that’s still going strong.
This began not only as an all-jazz station but also as a
home for poetry. Passion makes for good networking.

ARE THERE ANY UNEXPECTED AND/OR UNUSUAL
MARKETS FOR POETRY?

HIRSHFIELD: A poem of mine is on a brass plaque in a bus
stop in San Francisco; a poem has ridden New York sub-
ways; lines from my poems have been used in jewelry and in
major musical pieces by John Adams and Philip Glass—but
each of these things came by invitation, not my initiative.

LAUX: If you write poetry on a certain subject, look for a
magazine or journal that deals with that subject. I know
poets who've published in Field & Stream and The Journal
of the American Medical Association.

BUNTIN: Combine poetry with visual and performing
arts. I know a local artist who inscribes lines of poetry
on the glass portions of his sculptures. From a multi-
media perspective, venues like the wonderful [webzine|

(continued on p. 52)




THE PATH TO POETRY

Here's a sampling of guidelines for selected online markets. Be sure to check out the poetry websites
mentioned in this article as potential markets for your work. Complete guidelines are easily accessible on

most online poetry websites.

TERRAIN.ORG: A JOURNAL OF THE BUILT &
NATURAL ENVIRONMENTS (terrain.org)

Biyearly online journal that’s “based on and thus wel-
comes quality submissions from new and experi-
enced authors and artists alike.” Accepts: “The finest
poetry—material that reaches deep into the earth’s
fiery core, or humanity's incalculable core, and brings
forth new insights and wisdom.” Contact: Simmons B.
Buntin, editor/publisher. Submissions: All text must
be sent via e-mail to submit@terrain.org; accompany-
ing artwork is accepted by hard copy only. Include a
brief bio. P.O. Box 19161, Tucson AZ 85731-9161.

CONVERGENCE (convergence-journal.com)
Quarterly online journal. Accepts: Well-crafted poetry
with fresh images and a strong voice. Submissions:
Send poetry by e-mail only to editor@convergence
journal.com. Submit no more than five poems.

AVATAR REVIEW (avatarreview.net)
Yearly “online review that seeks to display the high-
est quality writing and visual art.” Accepts: Poetry
of all forms but “has a bias toward clear, concise,
understandable work that communicates, surprises
or disturbs—writing that bears witness to the world
we live in.” Submissions: Send poetry by e-mail only
to poetry.editor@avatarreview.net. Poems should be
pasted directly into the body of the e-mail (attach-
ments aren't accepted). Submit three to five poems.

SLOW TRAINS (slowtrains.com)
Accepts: Previously published or unpublished poetry
of 200 lines or fewer that reflects “the spirit of adven-
ture, the exploration of the soul, the energies of imagi-
nation and the experience of Big Fun.” Also publishes
online poetry chapbooks—query with samples of your
poetry before submitting an entire chapbook. Submis-
sions: Send poetry and short bio by e-mail only to
editor@slowtrains.com. Submission should be pasted
in the body of an e-mail or attached as a .rtf with
“Poetry Submission” and title of your piece.

SHENANDOAH (shenandoahawlu.edu)
One of the country’s premier literary quarterlies.
Accepts: Unpublished poetry. Contact: Editor. Sub-
missions: Send poetry and SASE by mail only. The
Washington and Lee University Review, Mattingly
House/2 Lee Avenue, Washington and Lee University,
Lexington VA 24450-2116.

BORN MAGAZINE (bornmagazine.org)
Quarterly online “experimental venue marrying liter-
ary arts and interactive media.” Accepts: Cinematic
and interactive interpretations of poetry, both new
and previously published. Contact: Editor. Submis-
sions: Send poetry by e-mail to editors@born
magazine.com or by mail with SASE. Submit no more
than five poems per submission. P.O. Box 1313,
Portland OR 97207-1313.

BLACKBIRD (www.blackbird.veu.edu)
Biyearly online journal of literature and the arts.
Accepts: Previously unpublished poetry. Contact:
Editor, Poetry. Submissions: Send poetry and brief
cover letter that includes a short paragraph of bio-
graphical information by e-mail to transom@vcu.edu
or by mail with SASE. Submit only two to six poems
at a time. Virginia Commonwealth University
Department of English, P.O. Box 843082, Richmond
VA 23284-3082.

Online poetry journal that runs a full seven days—a
new poem each weekday. Each year features 52 poets
and 260 poems. Accepts: Previously unpublished
poetry by poets young and not so young, broadly pub-
lished and obscure. Any subject or style is acceptable.
Submissions: Send poetry and brief bio by e-mail
only to submit@notellmotel.org. Put “(YOUR LAST
NAME) submission” in the subject line and paste
poems directly into the body of the e-mail. Submit no
less than five poems and no more than eight.
(continued on following page)
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DMQ REVIEW (dmgreview.com)
Online quarterly review. Accepts: Seeks previously
unpublished work that represents and invigorates the
diversity of contemporary poetry and demonstrates
literary excellence whether it be lyric, free verse, prose
or experimental form. Submissions: Send poetry and
brief bio, 50 words max, by e-mail to editors@
dmgreview.com with “Poetry submission” followed
by your name in the subject line. Poems should be
pasted as plain text directly in the body of the e-mail
(attachments aren’t accepted). Submit up to three
poems.

PERIHELION (webdelsol.com/Perihelion)
Accepts: Unpublished poetry. Contact: Jessica Bozek,
associate poetry editor. Submissions: Send poetry
and short bio by e-mail only to jssbzk@yahoo.com.
Poems should be sent in the body of your e-mail mes-
sage (attachments aren't accepted).

BLUE FIFTH REVIEW (angelfire.com/zine/bluefifth)
Online journal published two to three times/year that
presents a variety of writers and artists, both estab-
lished and new, to a broad audience. Accepts: Previ-
ously unpublished poetry. Contact: Sam Rasnake,
editor. Submissions: The editor accepts e-mail sub-
missions during reading periods only. Submit three
poems and brief bio in text format in the body of the
e-mail to bluefifth@lycos.com. No attachments.

Born Magazine (bornmagazine.org)—which blends
written poems with audio and Flash movies—are just
the beginning,

HOW IMPORTANT ARE PUBLIC READINGS FOR
MARKETING YOUR POETRY, AND HOW DOES A POET
GET INVOLVED IN THEM?

HIRSHFIELD: A major realization for me came when I
stopped thinking of readings as a way to sell books but as
ends in themselves—the poem has been given by you to
your reader in the most intimate possible way.

LAUX: Very important. It's where you hear what's going on
and, ifit’s an open reading, where you can read your own
work. Most cities and towns have a local newspaper that'll
list the readings going on in town. Go. Introduce yourselfto a
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THE MELIC REVIEW (melicreview.com)
Triquarterly online literary magazine. Accepts: Poems
of two hundred lines or fewer of the highest quality.
Previously print-published material is accepted but
not previous web publications. Submissions: All work
should be sent via e-mail to melicreview@hotmail.com
in the body of the e-mail, rich text format allowed.
Attachments will be accepted for formatting reasons,
but only if accompanied by text in the body of the e-
mail. Please do not include bios. Send no more than
five poems (bundled into one submission).

SNOW MONKEY (ravennapress.com/snowmonkey)
Biyearly eclectic online journal. Accepts: We wel-
come original, unpublished submissions of poetry.
We're eclectic. Most styles are welcome if they illus-
trate craft. Contact: The Editors. Submissions: Send
poetry by mail with SASE or by e-mail (text-only, no
attachments or HTML) to submissions@ravennapress.
com. Please include your last name in the subject line.
P.O. Box 127, Edmonds WA 98020.

3:AM MAGAZINE (3ammagazine.com)
Loose, eclectic forum for literary upstarts, degener-
ates and loose cannons. Accepts: Unpublished poetry
that’s fresh, innovative and irreverent. Contact:
Utahna Faith, co-editor. Submissions: Send poetry
and bio by e-mail only to utahna@3amMagazine.com.
Paste submission into the body of e-mail (no attach-
ments). If possible, send your photo as an attachment.

few people. If there are no readings in your town, ask a book-
store or cafe owner if you can start a reading series there.

CAVALIERI: Unless you hold a national book prize, people
won't know of your book unless you sell it at a reading,
Readers are lazy and don't want to search for you. So pres-
ent yourself, and they'll buy your book.

BUNTIN: Poetry is still fundamentally an oral art form.
Poets shouldn't only be prepared to read their poems aloud,
to an audience of strangers, but they should also be damn
good at it. Take an oral interpretation course at a local col-
lege. 1 did, and it made a significant difference. [WD]

MICHAEL J. VAUGHN s the author of the novel-with-poems
Rhyming Pittsburgh (LBF Books).



